
Theme-based image collections  



Pinterest History 
 

• Dec 2009: Development of  Pinterest started 
 
• March 2010: The site launched as a closed beta 

 
• Aug 16, 2011:Time magazine published Pinterest in its "50 Best 

Websites of  2011“ column  
 

• Oct 2011: the company secured $27M in funding 
 

• Dec 2011: the site entered the top 10 social networks, according to 
Hitwise data, with 11M total visits per week 
 

• Jan 2012: ComScore reported the site had 11.7million unique users, 
making it the fastest site in history to break through the 10 million 
unique visitor mark 
 

• In 2012, it was reported that 83% of  the U.S. users were women 
 



What is Pinterest 

 
• Pinterest is an image bookmarking systems 

 
• Lets you discover, share and organized things you find on 

the web 
 

• People use Pin boards to plan events, decorate, store and 
share recipes 
 

• You can browse other people’s Pin boards – you can 
comment, like or re-pin pins 
 

• Pin boards help share ideas and get inspiration from others 
who share your interests – you can follow boards or be 
followed 



Getting Started on Pinterest 
 

Request and Invite 
 

 

Pinterest is 
intergrated with FB 

and Twitter, 
therefore users are 
able to utilize the 

shared login to sign-
in 

Users are also 
able to share 
Pinterest activity 
with FB and 
twitter 
instantaneously. 



Using Pinterest 
 

A pin is an image 
added to Pinterest. 

Upload an image 
from your 
computer. 

A board is a 
collection of  pins 
usually organized 

by a theme. 



These are 
pins 

The collection of  Pins reside on 
Fan4Fitness’s Board 

Fan4Fitness Profile on Pinterest 
 



• Perfect Palette 
• Real Simple 
• The Beauty Department 
• HGTV 
• Apartment Therapy 
• Kate Spade New York 
• Better Homes & Gardens 
• Whole Foods 
• West Elm 
• Mashable 

10 Most Followed Brands on Pinterest 
 



Advantages for Brands/Businesses 
 

• Establish creative communication between brands and 
consumers  
 

• Set the personality of  the brand 
 

• Display various brands/departments of  companies with 
the multi-board features 
 

• ROI can be measured with PinPuff  measuring influence 
http://pinpuff.com/ and PinReach measuring influence 
and analytics http://www.pinreach.com/ 
 



Concerns about Pinterest 

• Pinterest Social network is based on a photo-
sharing model, concerns regarding copyright of  
images without permissions have been raised. 
 

• The shelf  life of  a pin is very short (similar to a 
tweet) 
 

• Pins are not always created correctly – leaving dead 
links 



Pros for Pinterest 

• Pinterest is fully integrated with other social media – FB 
and Twitter 
 

• Pinterest can be added to a blog or other web site with 
the Pin It feature 
 

• It is available on the I-Phone 
 

• It has a Chrome bookmarklet 
 

• It is an app on Facebook 



Sources 

http://en.wikipedia.org/wiki/Pinterest 
http://pinterest.com/about/goodies 
http://pinterest.com/about 
http://www.slideshare.net/josiekhng/all-you-need-to-
know-about-pinterest-12321153 
http://www.slideshare.net/KTShuford/an-indepth-
look-at-pinterest 
http://www.slideshare.net/mnbarrett/pinterest-report 
http://www.slideshare.net/fivebyfive/pinterest-
presentation-12195213 
 
 
 
 
 

Fan4Fitness 
https://pinterest.com/fan4fitness/ 
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THANK YOU 
Valerie Caminiti 
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